... OR MAYBE
THAT SHOULD BE
"SPA-FULLY"

BY PATTI BIRO

IF YOU HAVE EVER VISITED AN OLDER

relative in 2n assisted living community or nurs-

ing home, you may have been struck by the fact
that there was & besuty salon on site for the
residents, despite it being such & small com-
munity. Certainly, many of the ladies who live

in thase faclities cannot imagine a world witn-

ly trip to their halr stylist. But maybe
s & des
a large portion of our aging population, the
beauty salon has s

per explanation behind this. For

rved es their socis! gather-

ing p ace, In addition to prov: dn‘xo ervices that
boost their splnts.

Todzy's scing adult has @ much wider renge
of opticns w} 1en choos'ng & place to live than

they did just & few years sgo. Developers have

been responsive to the needs of our aging pop-
ulztion, and residential options now inciude

adults-only communities, senjor apartments,

m

sisted living, independent living and con-

&

tinuing care communities, providing a range
of highly independent living opticns to mors

zssisted living set

Regardless of their physical sge or whers
thay choose to reside, today’s aging adults
work hard to leok and feel younger than their
biolegczl age. Clder adults are embracing
ztive Madicine (CAM)
oies and spa and wellnzss services in record

Complementary and Altarm

numbers as a part of their “intelligent aging”
program. is it shaking up the 'andscape of spa
and eging services? You betl

No doub* you l 2
The average the American pops._ziation
continuas to rise, and as a nation, older adults
are tipping tre scales. In the year 2000, he aver-
ag= age of tha U.S. population was 35.3 years.
By 2030, the average age is projected to be 39
vears. The fastest growing segment of the pop-

is the oldest of the old—those over 85

:ge. And we have not even bagun to
> coming tsunami of baby noom-
s that are fust starting to hit their ratiremen
years. The Populzation Reference Bureau estimates
the totat numbsar of boomers te be somewhers
between 72 and 79 million, depending on how
you define & baby boorner. The original group of
baoy boomers—those bom batween 1946 and
1964, has baen increased by inbound immigra-
tion. Regardless of which number you agree with,

that is a whole (ot of aging going on!
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From Manhattan to Minnasota, Texas to Secramento, oldsr
aduits and active retirees are sseking out and using spa and
weilness services. In response to the demands of the aging
population, service providers are creating new versions of
wnat we consider spa and wellness venues and the services
they offer. Opportunities abound for enhancing the quality
of life as we age—at the same time providing some eco-
nomic “oomph” for the spa industry. Spa owners, operators
and professionals can benefit from considering the needs
and desires of the aging populztion in their communities.

The new service models are redefining what a salon is
by adding to an ever growing menu of spa services such as
massage, skin care, body treatmants and nail care. Mora
often then not, spes that target older adults are also provid-
ing a full complement of wel’nzss services, including yoga,
meditation, reiki, stretching classas and otner CAM (com-
plementary and alternative medicine) therapies. Classes,
lectures, nutiitional counseling and personal coaching are
becoming common options.

.

g tis ariving the vement:
Data from the National Center for Complementary and
Alternative Medicine (NCCAM), a branch of tre Nationai
Institutes of Health, estimated in 2007 that spproximately
38 percent of adults use CAM tharapies. Breadly defined,
CAM therapies are traatments cutsice of treditional medicine
that are used to prevent or treat diseases. The most pepu-
lar of these therapies are natura! products, deep breathing,
meditation, chiropractic and osteopatnic services, massage,
yoga and diet-based therapies.

Older aduits use these therapies—and the rate of use
increases with age. Women are more likely than men to try
alternative therapies, and zs enyone wno has recently visited
an older adult community krnows, the majority of residents are
female. Education plays a role too. Adults with higher levels of
education are more lkely to use CAM therzspies. Older acults
are embracing CAM therapies as way to deal with the less at-
tractive aspects of aging, such as pain and reduced mobility.
Nationally recognized support groups such as the Arthritis
Foundation are nelp'ng o fuel the movement by providing in-
formation about message and other therzpizs on their websitzs.
Massage Envy racently partnered with the Arthritis Foundation
to promote massage and share infermation about its benefits
in a one-day promotion cailed “Healing Heands for Artaritis.”

As older z2duits navigate the challenges of an aging
body and z strong desire to ook and fezl good for as long
as possibie, it is no surprise that they would turn to spa and
wellness therapies. Innovators in services for mature and ag-
ing adults are blending the best aspects of spa and salon
services—improving well-being and sense of self in a man-
nar that is both caregiving and innovative,
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Optimal heaith, well-being and balance of mind, body and
spirit are certsinly not just for the younger spa goer. | have
heard it said that aging is hard work—and anything that en-
hances the journay is a good thing!

The approaches to providing spa and wellness related
services to the aging populztion are as diverse as the choices
of spas and spa-lons for the general population. Services
can be provided on site at the residential community, off
campus or by an incividual who works as an independent
contractor for a senior residential community. Holding “spa
days” as specizl events for residents is one way of introduc-
ing spa services to a community. Regardlass of the venue
and business model, this trend is here to stay!

continues
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SNAPSHOTS OF
DIFFERENT MODELS

Imagin receiving a spa service of your choice svery week
in a loveily location just 30 miles south of Albuquerque,
NM, featuring a sait water pool, organic garden and bistro,
along with support services to maka lite easy. The Center

for Agatess Living in Los Lunas, NM fsatures a full service

1

day spa, hair salon, gourmet food and heeling lifestyle
services for every resident as part of their personzl touch
therapy. Their motte of "Grow Ageless” is incorporated
into ali aspects of the center.

Director Suzette Lindemuth is & visionary wno launched
the assisted living/spa community in 2C05. Inspiration for
the concept came from several years of owning and man-
aging residential care homes. "Massage services ware
always a part of the sewvices for residents,” she explains,
When the Los Lunas property became availzble in 1990,
Lindemnuth had the space to build the type of commu-
nity she had always snvisioned. The Garden Gate Spa is
on the campus of the community and open to the pub-
lic. They offer a full renge of spa and salon services, and
are the only true day spa in the small community of Los
Lunas. Residents of the center have the option to select
& spa or salon service every week, as well as participate
in classes and other wellness activities. The spa is also a
perk for employees at the center.

Lindemuth says that every 10 years brings a change in the
elderly population. “It's a new generation of elders, and thay
are looking for different options than before,” he explains.
Today, adults with aging parents are looking for communities
that offer more wellness-oriented services and spa treatments.
Programs focused on range of motion, stretching, yoga anc
walking are designed to accomodate individuals with differing
at the program. "Part
of the Center for Ageless Living mission is the balief that the

fitness levels, and are offered each day

body end mind benefit from personal services that touch the
heart and soul,” says Lindenmuth.

The Center for Ageless Living is also known for their sus-
tainable practices and outstanding food—some of wnich is
grown onsite in their own organic garden. The similarities to
a destination spa cannot be missed, except you don't have
o leave because you are sready homel
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Scott Fisher, found~r of Salon PS,
of the facility: “We are dedicated to elevating th:

i.LC, explains the missicn
e spirit of our
clients through the gateway of their self-image, by providing
the highest quality salon and spa services available in a pro-
fessionz! and caregiving manner,” ha says.

When my mother was in an assisted living facility, ons
of our favorite mother-daughter activities wes taking a trip

to a local salon to enjoy a service. Unfertunately, arranging

Page 80 & waww LNEONLINE.com

D_

this simple oleasure was an extensive process. It entzile

locating & nearby salon thatwas willing to accommodatﬁ a

guest with mopility limitations, havirg several conversations
with service providers about necessary adaptations for her
nealth issues, trensporting my mother and her wheelchair
and juggling schedules—all just to enjoy & joint manicure/
pedicure service, The whole trip could sasily take a half
day for just one hour of service! | am happy to report that
a better option is emerging in senior communities zcross
the country, meking it much easier to shizre a szlon experi-
ence with an oider parent or loved one.

With more than 150 salons in seven states and more lo-
cations popping up every month, Salon PS, LLC is cne of
the largest operators of high quality, professional salons and
"spa-lons” operating inside senior living communities. Their
neadquarters are located in the greater Cleveland, OH area.
According to CEQ Jehn J. Polatz, the beauty salen has not
been a strong marketing feature or revenue source for the
operators of many senier living communities. Management
has historicaily struggled with operationzl issues, and many
salons have suffered from a dated appeerance, inconsistent
hours of operaticn and imited services. Salon PS addresses
all of those issues with 2 salon “maksover” and a professional
management approach that provides the high level of services
that residents expect. in less than three years, Salon PS has
not only changed the physical aspects of the beauty shop,
it is also addressing the cultural connection and social hub
that a szlon brings to a community. Every Salon PS partner
commenity has the opportunity to add massage and facial
services to their menu of traditional hair salon services, and
most are embracing the chance to offer an amenity that sets
them apart. Employees and family members enjoy the option
of using the salon and spa services. In many cases, the prices
for services are maintained—and sometimes even lowered.
Building on the concept of cultural connection, the salon
functions as an active partner in the residential community,
offering special events such as Manicures N'Movies, Cuts ‘N
Cards or fuil maksovers for residents. nitial conversations
can lead to a full mekecver of the existing saion into a Salon
PS partrer in as little as a coupie of weeks! Employment op-
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portunities are enhanced, as spa and salon professionals are
ali Salen PS employeas and enjoy steady hours, benefits and

opportunities for advencement and relocation.

*is "health
The Be‘ompton "‘i‘:‘lgﬁtﬁ, Inc. communitiﬁ:s

through water.”

in Westarn New York have taken this concept to create
a personalized spa bathing experiencs for residents at
their Harmmister-affilisted communities. For many aging
adults, bathing has become a chzlienge, and the joys of &
long, relaxing sozk have been lost. Addrassing the posi-
tive benefits for body and soul bathing experiences has led
to 2 renewed interest in creating this classic spa service in
senior residential communities. The program adopted at
Brompton Heights focuses on three essential elements: the
spa experience, private in-room bathing and individualza-
tion. Spa elements include soothing music, massage and
lots of towels! Preferred bathing times and spacial needs
are considered in scheduling and assisting residents witn
their bath. The “spe bath” concept grows in popularity as
berefits for residents and staff are reported.

Brompton Heights is not alone, as senior residential
commurities are taking steps large and small to transform
one of the activities of daily life into & spa-like experience.
This approach seeks to help guests rediscover the benefits
of bathing safely while enhancing the quality of life on a
daily basis. Across the country, assisted living, long term
care facilities and other sanior residential communities are
making changes large and small to enhance the opportunity
for spa bathing. Both philosophical and physical changes
are being made. Small touches such as plants, music, spa
robes and massages can go a long way toward transform-
ing a ho-hum routine into a delightful experience.

- i3
Bonsai |

Meditation, persenal trainers and raflexc'ogy, along with
exercises in tai chi, balance and stavility are just a few of
the offerings on the compreensive menL of services et the
Bonsai iHolistic Spa. Located in the Tempa Bay metro area in
of the Pzlms of
Large, an intergenerational residential community. The full

service day spa is open to campus residents, employees and

Florida, the spa is set on the 95-acre campus o
p p
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locel spz guests. The Bonsai may be the only spa attracting
potential new fans onsite through The Learning Center, an
experiential pre-school for children, ranging in age from
eight weeks to five years. The goal of tha spa is to create
a supportive snvironment for mind, body and spirit, where
individuals can make decisions about their own hazlth. A
Zen gasrden, hezted indoor pool, fitness centar, boutique
and café make those choices much easier! The Bonsai is
approx'mately 3,000 square feet, with & steff of five pecople
who utilize their wide range of talents to service the clients
zne community five and a half days a week.
Spa dire
for ne

actor ian McGarrity has worked at the Bonsai
arly nine years, first as a contractor. He reports that
the most popular course offered at Bansai is water aero-
bics. Given y have found

P

hat ine campus is 95 acras, the
that it works best to have spa steff actuzl'y travel to various
residences to provide classes and chair massages when
1o them. One of the new addi-
tions pianned for the coming year is the expansion of the

the residents cannot come
program'’s spisitual component with more chapel services.

Spa days, a “spa

T concey

Renée Eaves, the community liaison for North Carolina
from Utopia Home Care Inc,, is teking the spa concept to
,“ which she
introduced zlmost two years 2go. She was inspired by a
favorite

senior communities in & series of “spza days
aunt, who was residing in an assisted living com-
rmunity at the time. Eaves would often give her an arm
or nend message when she visited. One day a lignt bulb
went off, and her idea to provide "spa days” for residents
in assisted living communities across the Chape! Hill area
was born. Eaves partners with local skin care consultants
to provide complimentary on site mini-manicures, facials,
hand massages and makeovers. The program has become
so popular at participating facilities that the ladies often line
up for these services on "spa day” before they have even
started, Eaves says it is not unusual for eager participants
to arrive early—and not just for the refreshments! Eaves
says that the spa days have become a “road show,” some-
times serving as many as 35 residents at a single event. “It's
important for families to rezlize that our older loved ones
still want to icok good, and a spa day is an important event
to boost spirits,” Eaves explains. In addition to introduc-
ing spa services to residents, the events are an innovative
way to market the home health company she represents.

faC\. thatyou ars ¢

" rather than a

patient. Great

news! If you are recovering from a knee surgery or have

had a medical condition that requires rehabilitation, it does

not mean you have to forgo your spa sarvices! Hospitelity

meets hezith care in the first of its kind nyorid model, which
continues
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spa‘aging gracefully

combines the personalized services of a resort hotel with
medical renabilitation services. Evary guest has a private

suite with access to room servics, an onsite ‘nternet café,
lovely dining facilities, 2 therzpy pooi and state of the art
fitness equipment. The soa menu includes massage, facial
end meanicure/padicure services. With two facilities open
in Texas znd new facilities planned for Denver, Dalas and
Houston, Remington Medical Resorts are raising the bar
for what “recovering” tocks like. Currently, 20 percent of

the guests Use one or more spa services during their stay.
Roxanne Moreno, community and physicien liaison at the
San Antonio facility, hes noticed an increzse in the number
of guests esking for and using spa services since tha facility
opened two years ago.

Oider edults are more likely to have the nead for transi-
tional care, like what is provided by the Remington Medical
Resort. Their services are designed for the “discriminating
patient” who needs s short termn of medicel therapy or re-
habilitation. Their niche is the guest who needs more than

i

nome health care but less than a hespital stay. Remington
Medical Resort caters to diants who sxpect five star services
in health care and wellness therspiss. Basad on their growth
olans, they are onto a goed ideal

The economics of spa

services for older adults :

Just as it is for the general pooulation of spa entnusiasts,
services are primarily a discretionary expense for the older
spa goer. Salon PS has made it gasy for friends and family
to purchase sendces through their onfine store. Spa services
as part of the tota’ residential package were found only at
The Center for Ageless Living, and discounted services for
residents are more frequent. The fact that these are services
in sddition to other monthiy costs shouid not deter the spa
o7 szlon professiona: that is interested in pursuing work tar
gzted to this population, The Pew Rasearcn Centar reports
that edults age 465 end oldar hola more wealth (home eqguity
and ngt financiz! assets) than younger adulis, and the Pew
study indicates that the gap has increased since 1984, Since
1967, income has increased faster in older adult households
than it has in younger homes. Tris tranglates into more cliscre-
tionary dol'ars for spa and wallness sarv'ces, combined with
a growing population ard increasirg demand. Not all older
adults buy those services for therrselves, When one consid-
ers &' the nolideys in & year wher2 an adult sen, ceughter or
friend might send a gift, it would not be hard to keep your
favorite o der adult celighted with spa services rather than
flowers, candy or other typical gift that does not get used! B

Patti Biro has more than 25 years
of experience desigring and imple-
menting professional education and
client education programs, with a
diverse background in corporate
education, continuing professional
education, medical spa, weilness,
bridal and consumer publications.
She is the creator of Elder-ssage™,
a massage therapy progiam that focuses on aging adults,
and the owner of Patti Biro and Associates, a professional
education consulting company. Biro is a frequent lecturer
for the Day Spa Association and the International Medical
Spa Asscciation.
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